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1. Why Your Business Needs a 
Website 

Your website is your digital storefront. It communicates who 

you are, what you offer, and why people should trust you. In 

many cases, people will Google you before they ever speak to 

you—what they find (or don’t find) matters. A good website gives 

people the confidence to reach out, book, or buy.

A website also centralises your presence. It links your social 

platforms, contact methods, content, and offers all in one place. 

Without it, your digital footprint can feel scattered. Even a simple, 

single-page site can help create a solid first impression and give 

your business legitimacy.

Summary

•	 Builds trust and professionalism

•	 Makes your brand visible and findable

•	 Acts as your business hub

•	 Works 24/7 even when you’re not

•	 Gives you control beyond social media
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exclamation-triangle Tip: Think of your website as your brand’s home. Social media is the street you 
advertise on, but your website is where the real conversations happen.

exclamation-triangle Tip: Think of your website as your shopfront, portfolio, and pitch - it’s open all 
day, every day.
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2. Securing Your Domain Name

Your domain name (like www.yourbrand.com.au) is your address 

on the internet. It should be as close to your business name as 

possible and easy to remember. Avoid complex spellings, numbers, or 

hyphens. If you’re based in Australia, securing the .com.au adds local 

credibility. Most domain registrars make the process easy, and you 

can often bundle domains with hosting or email.

Domain registration is simple, but make sure you register it under your 

own name or business, not a third party. Consider buying domains 

that might be confused with yours to protect your brand. And if your 

business name is taken, try small variations like “helloyourbrand.com” 

or “yourbrandstudio.com”.

Summary

•	 A domain is your digital address

•	 Should be short, clean, and brand-aligned

•	 Use trusted registrars

•	 Secure relevant social handles too
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thumbs-up Recommendation: VentraIP is Odyssey’s registrar of choice as they are 100% 
Australian Owned and Operated with great support. Their backend interface is 
also user-friendly.

lightbulb Tip: Register matching usernames on Instagram, Facebook, and TikTok while 
you’re at it. This protects your brand presence across platforms..
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3. Setting Up Hosting

Hosting is what powers your website. It’s where all the files, pages, 

and images are stored. If you’re using Squarespace, Shopify, 

or Webflow, hosting is already bundled in. But if you’re using 

WordPress or building custom, you’ll need to choose a hosting 

provider separately.

Look for hosting that suits your level of traffic, with good local 

speed and reliable uptime. Some hosts offer managed services, 

which handle technical updates and security for you. These are 

ideal if you’re not technically inclined. Others give more control 

but require regular maintenance.

exclamation-triangle Note: Your host also affects how fast your site loads. If most of your audience is 
in Australia, choose a provider with AU-based servers or a global CDN.

Summary

•	 Hosting is where your website lives

•	 Choose based on your size, traffic, and tech skill

•	 Some platforms include hosting

•	 Local servers = faster performance
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4. Choosing the Right Website 
Platform

Not all platforms are built the same. Squarespace is easy and fast 

to launch with beautiful templates, while Shopify is ideal if you’re 

selling products. WordPress is incredibly flexible but needs setup 

and maintenance. Webflow is powerful for designers, and custom 

sites are completely unique but require development.

The right platform depends on your needs now, but also what you 

might need in one or two years. Think about how much control 

you want, whether you’ll blog, sell, or collect leads, and how often 

you’ll update your content. What works today may evolve as your 

business grows.

Summary

•	 Your platform shapes how your site is built

•	 Consider your goals, skills, and budget

•	 Start simple, upgrade later

•	 DIY vs. custom is a spectrum
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Platform Best For Pros Cons Tech Skill (1-5)

Squarespace
Service 
businesses

Clean design, 
all-in-one

Limited 
flexibility

star star

WordPress
Blogs, content-
heavy

Customisable, 
scalable

Requires 
maintenance

star star star star

Webflow
Visual-first 
brands

Clean design, 
no code

Steep learning 
curve

star star star star star

Shopify Online stores
Secure, 
ecommerce-
ready

Limited outside 
ecommerce

star star star

Custom Unique brands Fully tailored
Costly, needs 
developer

star star star star star 
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Frequently Asked Questions

1.	 How do I know if my business is ready for a 
website?

If you can clearly explain what you do, who it is for, and what 

you want out of your target audience, you are ready to start!

2.	 Is it better to build my site myself or hire 
someone?

DIY is fine if you are starting small. Hiring a professional saves 

time and ensures your site can grow with you.

3.	 What should come first, branding or website?

Branding first. Your website should reflect an existing visual 

identity and message, not define it.

4.	 How much should I expect to spend on a 
website?

It depends on your goals. You could always start with a basic 

setup and upgrade as your business grows.!

5.	 What if I already have a website but it feels 
outdated?

You do not always need a full rebuild. Sometimes a content or 

design refresh is enough.
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6.	 How can I make the website process run 
smoothly?

Be prepared before you begin. Having your text, images, 

and goals ready helps everything move faster and keeps 

the build process silky smooth.

7.	 Should I wait until everything is perfect 
before going live?

No. A clear, functional website now is better than a 

perfect one later. You can always improve it over time.

8.	  How often should I review my website?

Check every 1-2 months to make sure information, 

links, and visuals are still current and that any forms and 

“embeds” are working.

9.	 What is the most important thing my 
website should do?

Make it easy for visitors to understand you and take 

the next step, whether that is contacting you, buying, or 

booking.

10.	Where should I go from here?

Start small, stay consistent, and keep learning. Your 

website will grow as your business does.

Ready to put your website plan 
into action? Consult with us today

odysseycreative.com.au
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